JAK DEFINOVAT SVOU CILOVKU

Kdyz se firmy snazi zformulovat své trini poslani (proc vlastné existuji), hledaji pfi tom zpravidla
odpovéd na tii otdzky:

1) ZA CO BY NAM MELI LIDE PLATIT (jakd je nade hodnotova nabidka, v &em jsme jim uZite¢ni)
2) KTERI LIDE BY NAM MELI PLATIT (jakd je na3e cilova skupina, tedy komu pFesné jsme uzite¢ni)
3) PROC BY MELI PLATIT PRAVE NAM (jak4 je nase konkurenéni vyhoda, tedy v éem jsme

Vv

Stejnym mentdlnim cvi¢enim by si vSak mél projit kazdy, kdo chce oslovit trh. A to i v pfipadé osobniho
marketingu na socidlnich sitich. Tam byva tim hlavnim ,platidlem” POZORNOST. Chceme-li tedy
vstoupit na sité a aktivné zde publikovat, potfebujeme si v prvni fadé ujasnit, za co by ndam méli lidé
platit svou pozornosti a KTERI LIDE.

My se zamérime na tu druhou otazku, tedy ¢i pozornost nas zajima nejvice. Na koho svou komunikaci
(a produkt) cilime? Pro koho je vlastné urceno to, co déldame? Nejcastéjsi a soucasné nejhorsi odpovéd
zni: ,,pro vsechny” (fika se, Ze kdo je tu pro vsechny, neni tu pro nikoho).

Mnohem chytrejSim a efektivnéjSim pristupem, neZ stfilet naslepo a doufat, Ze néco trefite, je
definovat co nejpfesnéji vasi cilovou skupinu a celou komunikaci (i produkt) ji usit na miru.
V poslednich letech se prosadil jesté adresnéjsi pristup, kde je cilem popsat primo typického zastupce
vasi cilové skupiny — tzv. PERSONU.

Persona VS Target Audience

Post graduate in Digital Marketing

He is under a lot of pressure

from the board for resulits
Marketing managers

»

/ He wants to achieve goals between 30 and 45 Don't spend much
and be more valued in the years old time online
company

—— Annual salary
ranging from
$66,000 to $98,000
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SPECIFIC DEFINITION SPECIFIC CHARACTER BROAD DEFINITION DOESN'T TELL ABOUT HABITS

IDEAL CLIENT DETAILS ABOUT HABITS AND WORK PEOPLE THAT MIGHT WANT YOUR PRODUCT

‘ DOESN'T REFER TO SOMEONE IN SPECIFIC

Zdroj: https://venngage-wordpress.s3.amazonaws.com/uploads/2021/11/Persona-RockContent.jpg
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Pokuste se to udélat stejné. Cim presnéji budete znat své publikum (jak vypada jeho typicky
reprezentatnt, co fesi za témata, jak uvazuje, jak mluvi, jak se chov3, kolik lidi se chova podobné, atd.),
tim vice se jim mlZete ve svém marketingu pfibliZit a tim vétsiho Uspéchu miZete dosahnout.

TRACY CHADWICK

AGE
OCCUPATION
STATUS
LOCATION
TIER
ARCHETYPE

Creative

Productive

29

Director of Sales
Single
Portsmouth, NH
Multi-use
Creator

Intelligent

Hard working

Bio

Tracy is a Director of Sales for an ad agency.
Her problem is that traditional ads look
boring. She is specifically looking for highly
customizable designs that can be used to
create slides for a presentation. She is
motivated to be more creative and have her

work stand out

Personality
Introvert Extrovert
®
Intuitive Sensing
®
Thinking Feeling
®
Judging Perceiving
o
Brands

['F] Hubsest
@s Outlook @

Goals

« Sed ut perspiciatis unde emnis iste
= Emo enim ipsam voluptatem quia
voluptas sit aspernatur aut odit aut fugit

+ Quis autem vel eum iure

Frustrations

= Ut enim ad minima veniam

+ Neque porro guisgquam est, qui
dolorem ipsum

« Atvero eos et accusamus et iusto odie

Motivations

Price

Saves Time
Ease of Use
Creativity
Uniqueness

Technology

IT & Internet

Design Software

Maobile Apps

Social Media

Zdroj: https://venngage-wordpress.s3.amazonaws.com/uploads/2021/11/Marketing-Persona.png

ZAJIMAVE CLANKY K TEMATU CiLOVYCH SKUPIN:

e https://www.ipodnikatel.cz/definice-zakaznika-aka-marketingova-persona/

e https://venngage.com/blog/buyer-persona-template/

e https://blog.hubspot.com/marketing/social-media-target-audience

e https://promorepublic.com/en/blog/10-ways-find-audience-social-media/

e https://influencermarketinghub.com/find-your-target-audience-social-media/#toc-0
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